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Plan de Marketing
Índice
· Análisis de la competencia. A continuación, deberán explicar cuál es su competencia directa e indirecta e identificar a los competidores de cada tipo y colocar sus productos.
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Estrategia competitiva. A continuación, deberán escoger cuál será su principal estrategia competitiva, esta puede ser ya sea su nicho de mercado, diferenciación o costos, deben escoger solo una de las tres y explicar cómo utilizarán la misma.  
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
Ventaja competitiva: A continuación, explicar cuáles son los aspectos únicos del producto y/o servicios difíciles de copiar, sin embargo, estos no pueden ser basados en el precio.
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Mezcla de marketing: A continuación, deberán explicar ampliamente la mezcla de marketing.
· Producto:
· Descripción: ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Atributos.________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Empaque. ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

· Presentaciones a la venta. _________________________________________________________________________________________________________________________________________________________________________________________________________
· Precio:
· Análisis del precio de competidores del mercado.___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Estrategia de precio: __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· A quienes va dirigido: ____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Plaza:
· Puntos de venta_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Logística.____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Publicidad y promoción:
· Creación de páginas web o redes sociales._________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Brochures, banners, etc. ____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Brindar los ejemplos visuales. ________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Tipo de promociones que van a dar con el producto:
· 2 x 1.
· Regalías.
· Descuentos en ferias.
· Etc.
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